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SUCCESS SUMMARY

March was a great month for Visit Loveland PR and social media. 

Below are the highlights and results. 

Visit Loveland was featured in 13 pieces of coverage resulting in 130 

million online readership views, 263,000 estimated coverage views, 

and 134,119,204 impressions.  

TOP PR/SOCIAL MEDIA PRIORITIES
March saw a shift toward spring and summer promotions 

through social media and media relations. Conversations also 

began on the Visitors Guide and Annual Report copy. 

PRIORITY #1 - SPRING PROMOTIONS

Planned and executed spring social media coverage including 

sourcing photos and capturing live photos showing Spring around 

Loveland. 

Drafted Best Spots to Capture Spring Sunsets blog post

PRIORITY #2 - SUMMER PREPARATION

Continued Summer 2017 content and media planning including 

updating 'What's New in Summer' press release and "Can't Miss 

Summer Events' press release

Updated media list to add cycling media, updated outdoor 

adventure media and wine travel media for summer list. 

PRIORITY #3 - VISITORS GUIDE PREP
Met with the team to outline new 2017 layout and content needs

Began content editing to meet deadlines



RESULTS

Visit Loveland Colorado CMC Report 

March 2017

SOCIAL MEDIA GROWTH

Focus: Spring travel and scenes, Loveland scenery, art 

culture, Colorado Craft Beer Week., links back to website. 

Most engaging posts: US34 travel post, Travel & Adventure 

show post, scenic sunsets and downtown Loveland photos.

Engagement was significantly down in March, compared to a 

thriving February. We anticipated this, but also believe that 

Facebook's algorithm change had some effect. Reevaluating 

for April.  
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Focus: Spring travel and scenes, Loveland scenery, art 

culture, Colorado Craft Beer Week., links back to website. 

Most engaging Tweets:  Scenic views, links to events. 

March engagement is in line with February even though 

activity was lower. Looking to increase followers, and 

conversations moving into Q2. 

Focus: Nice weather, sunsets, art culture, beer culture, outdoor 

scenery, Colorado Craft Beer Week, local restaurants & food. 

Most engaging photos: Keyhole at Devil's Backbone Open Space, 

panoramic shot of Devil's Backbone, US34 canyon photo. 

Most engaging hashtags: #visitloveland, #lovelivingincolorado, 

#coloradogram, #outsidecolorado, #lovelandco 

Engagement is up in March. Engagement soared with selective 

photos showing Loveland scenery and activity at a time that people 

are craving it. 

Focus: Spring weather

No updated stats for March as Snapchat doesn't offer 

them. Looking into ways to help track analytics on 

Snapchat better within budget. 

25 Snaps  | 29 followers

226 new followers | 4,185 followers 

4,464 engagements

0 new followers | 1,513 followers 

14,212 impressions | 266 engagements

64 new followers | 5,780 total fans   

155,012 impressions | 2,101 engagements
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Visit Loveland Colorado CMC Report 
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MEDIA RESULTS

PR NUMBERS

PR VALUE

Mountain Living Magazine: The Dude Ranch 

Experience 

The Denver Post: Pinball gets a replay at The Flipside, 

new barcade in Loveland

USA Today: Holy' spirits: Fort Collins pastor starts 

distillery 

9News.com: Holy' spirits: Fort Collins pastor starts 

distillery 

USA Today: Pinball arcade bars coming to Fort Collins, 

Loveland 

The Coloradoan: Pinball arcade bars coming to Fort 

Collins, Loveland 

Denver 7: Denver7 list of the 7 best things to do in 

Denver this weekend, March 17-19, 2017 

Tri 102.5: Foothill Service Leauges 12th Annual Taste 

of Loveland Event 

K99 Colorado's New Country: Taste of Loveland: A 

night of food, fun and drinks for two great causes 

The Coloradoan: Where to find Easter brunch in 

Northern Colorado  

Reporter Herald: Your best bets for the week 

Reporter Herald: Loveland businesses make 

progress: An update on Sweetheart City Wines, 

Laughing Leprechaun Meadery

Reporter Herald: All plant-based, all the time, at new 

Loveland restaurant 

Coloradoan: Holy' spirits: Fort Collins pastor starts 

distillery

IMPRESSIONS MEDIA SOCIAL SHARES

 $285,304  134,119,204 4.09K



Visit Loveland

COL March 2017 CMC



15
pieces of coverage:

130M
online readership:

263K
estimated coverage views:

4.09K
social shares:

64
average domain authority:

 SUMMARY COL MARCH 2017 CMC



 HIGHLIGHTS COL MARCH 2017 CMC



USA TODAY

Apr 12 2017

(est.) monthly visits: 116M

(est.) coverage views: 102K

domain authority: 94

 PR Value: $75,975

https://www.usatoday.com/story/life/food-drink/2017/03/09/holy-spirits-fort-collins-pastor-starts-distillery/98952284/
https://www.usatoday.com/story/life/food-drink/2017/03/09/holy-spirits-fort-collins-pastor-starts-distillery/98952284/


USA TODAY

Mar 7 2017

(est.) monthly visits: 116M

(est.) coverage views: 102K

domain authority: 94

 PR Value: $75,975

https://www.usatoday.com/story/life/food/2017/03/07/new-pinball-barcades-coming-fort-collins-loveland/98849110/
https://www.usatoday.com/story/life/food/2017/03/07/new-pinball-barcades-coming-fort-collins-loveland/98849110/


HeidiTown

Mar 31 2017

(est.) monthly visits: 11.6K

(est.) coverage views: 1.11K

domain authority: 39



33


11

 PR Value: $14,250

http://www.mountainliving.com/The-Heidi-Guide/The-Dude-Ranch-Experience/
http://www.mountainliving.com/The-Heidi-Guide/The-Dude-Ranch-Experience/


The Denver Post

Mar 6 2017

(est.) monthly visits: 7.91M

(est.) coverage views: 15.8K

domain authority: 86



12

 PR Value: $34,605

http://www.denverpost.com/2017/03/06/the-flipside-pinball-barcade-loveland/
http://www.denverpost.com/2017/03/06/the-flipside-pinball-barcade-loveland/


KUSA

Apr 12 2017

(est.) monthly visits: 3.39M

(est.) coverage views: 11K

domain authority: 77



110


2

 PR Value: $10,500

http://www.9news.com/money/business/holy-spirits-fort-collins-pastor-starts-distillery/421418523
http://www.9news.com/money/business/holy-spirits-fort-collins-pastor-starts-distillery/421418523


7NEWS

Mar 20 2017

(est.) monthly visits: 1.48M

(est.) coverage views: 6.02K

domain authority: 71

 PR Value: $9,000

http://www.thedenverchannel.com/news/news-archive/archive-weekends/denver7-list-of-the-7-best-things-to-do-in-denver-this-weekend-march-17-19-2017
http://www.thedenverchannel.com/news/news-archive/archive-weekends/denver7-list-of-the-7-best-things-to-do-in-denver-this-weekend-march-17-19-2017


Coloradoan

Mar 7 2017

(est.) monthly visits: 724K

(est.) coverage views: 3.25K

domain authority: 68



350


1

 PR Value: $11,976

http://www.coloradoan.com/story/life/food/2017/03/07/new-pinball-barcades-coming-fort-collins-loveland/98849110/
http://www.coloradoan.com/story/life/food/2017/03/07/new-pinball-barcades-coming-fort-collins-loveland/98849110/


TRI-102.5

Mar 30 2017

(est.) monthly visits: 25K

(est.) coverage views: 4.58K

domain authority: 28

 PR Value: $5,400

http://tri1025.com/events-fort-collins/foothills-service-leagues-12th-annual-taste-of-loveland/20-april-2017/
http://tri1025.com/events-fort-collins/foothills-service-leagues-12th-annual-taste-of-loveland/20-april-2017/


K99 Colorados New
Country

Mar 30 2017

(est.) monthly visits: 54.8K

(est.) coverage views: 4.34K

domain authority: 41



9

 PR Value: $5,400

http://k99.com/the-taste-of-loveland-one-night-of-food-drinks-and-fun-for-two-great-causes/
http://k99.com/the-taste-of-loveland-one-night-of-food-drinks-and-fun-for-two-great-causes/
http://k99.com/the-taste-of-loveland-one-night-of-food-drinks-and-fun-for-two-great-causes/


Coloradoan

Mar 30 2017

(est.) monthly visits: 724K

(est.) coverage views: 3.25K

domain authority: 68



27

 PR Value: $11,976

http://www.coloradoan.com/story/life/food/2017/03/30/your-guide-easter-brunch-northern-colorado/99821610/
http://www.coloradoan.com/story/life/food/2017/03/30/your-guide-easter-brunch-northern-colorado/99821610/


Coloradoan

Mar 9 2017

(est.) monthly visits: 724K

(est.) coverage views: 3.25K

domain authority: 68



1.6K


5

 PR Value: $11,976

http://www.coloradoan.com/story/life/food-drink/2017/03/09/holy-spirits-fort-collins-pastor-starts-distillery/98952284/
http://www.coloradoan.com/story/life/food-drink/2017/03/09/holy-spirits-fort-collins-pastor-starts-distillery/98952284/


Coloradoan

Mar 7 2017

(est.) monthly visits: 724K

(est.) coverage views: 3.25K

domain authority: 68



350


1

 PR Value: $11,976

http://www.coloradoan.com/story/life/food/2017/03/07/new-pinball-barcades-coming-fort-collins-loveland/98849110/
http://www.coloradoan.com/story/life/food/2017/03/07/new-pinball-barcades-coming-fort-collins-loveland/98849110/


Reporter Herald

Mar 9 2017

(est.) monthly visits: 232K

(est.) coverage views: 1.46K

domain authority: 55



15

 PR Value: $6,090

http://www.reporterherald.com/loveland-other-events/ci_30837653/your-best-bets-week
http://www.reporterherald.com/loveland-other-events/ci_30837653/your-best-bets-week


Reporter Herald

Mar 8 2017

(est.) monthly visits: 232K

(est.) coverage views: 1.46K

domain authority: 55



220

 PR Value: $6,090

http://www.reporterherald.com/business-top-stories/ci_30844110/loveland-businesses-make-progress-an-update-sweetheart-city
http://www.reporterherald.com/business-top-stories/ci_30844110/loveland-businesses-make-progress-an-update-sweetheart-city


Reporter Herald

Mar 16 2017

(est.) monthly visits: 232K

(est.) coverage views: 1.46K

domain authority: 55



1.4K

 PR Value: $6,090

http://www.reporterherald.com/business-top-stories/ci_30861478/all-plant-based-all-time-at-new-loveland
http://www.reporterherald.com/business-top-stories/ci_30861478/all-plant-based-all-time-at-new-loveland
















Facebook	Pages	Report
for	Visit	Loveland	Colorado

Mar	01,	2017	-	Mar	31,	2017

The	Facebook	Report	gives	you	insight	on	all	social	activity	across	your	Facebook	accounts	using	a	blend	of

Facebook	Insights	and	proprietary	metrics	of	our	own.



Facebook	Activity	Overview

155,012
Impressions

2,101
Post	Engagements

165
Link	Clicks

Audience	Growth

Facebook	Pages	Report	|	1	of	7
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LIKES	BREAKDOWN,	BY	DAY

ORGANIC	LIKES UNLIKES

AUDIENCE	GROWTH	METRICS TOTALS

Total	Fans 5,780

Organic	Likes 64

Unlikes 13

Net	Likes 51

Total	fans	increased	by

0.8%
since	previous	month



Publishing	Behavior
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POSTS, 	BY	DAY

POSTS	SENT

PUBLISHING	METRICS TOTALS

Photos 54

Videos 2

Posts 7

Total	Posts 63

The	number	of	posts	you	sent
decreased	by

4.5%
since	previous	month



Top	Posts,	by	Engagement

Post

Visit	Loveland	Colorado

Looking	ahead	to	the	re-opening	of	Highway	34	up	to	Estes	Park	from
Loveland.	Nothing	beats	the	views	from	Big	Thompson	Canyon	on	your	way
to	mountain	adventure.	Photo:	Derek	Cronk	#visitloveland

(Post)	

97 10 7.4% 2,507

Visit	Loveland	Colorado

For	our	Colorado	locals:	if	you	can't	make	it	up	to	Loveland	this	weekend,	visit
us	at	the	Travel	and	Adventure	Show	in	Denver	to	get	a	taste	of	everything
you	love	-	and	map	out	your	summer	adventures	in	Loveland.	#visitloveland
#summertravel

(Post)	

20 – 5.5% 769

Visit	Loveland	Colorado

Friday	nights	seem	like	the	perfect	time	for	an	evening	stroll	around	Lake
Loveland	to	take	in	the	views.	Such	a	beautiful	area	for	a	good	time	with	the
family.	Photo:	Mario	Garcia	Photography	#visitloveland

(Post)	

196 11 5.3% 5,791

Visit	Loveland	Colorado

Did	you	know	that	Loveland	has	quite	the	lively	downtown	area?	From
boutique	shops	and	local	restaurants	to	art	galleries	and	theaters,	everything
you	love	is	located	in	Downtown	Loveland.	#visitloveland	#downtown
http://www.visitlovelandco.org/discover-loveland/729/downtown/

(Post)	

79 5 5.2% 2,784

Visit	Loveland	Colorado

We	invite	you	to	come	experience	Loveland	like	you	never	have	before!	Sun,
rain,	or	snow,	with	views	like	this,	it’s	always	worth	the	adventure.	On	a

Facebook	Pages	Report	|	3	of	7

Reactions Comments Engagement Reach

March	13,	2017	2:44	pm

March	18,	2017	9:53	am

March	03,	2017	7:46	pm

http://www.facebook.com/326253837479758/posts/1063789307059537
http://www.facebook.com/326253837479758/posts/1067453803359754
http://www.facebook.com/326253837479758/posts/1055129227925545
http://www.visitlovelandco.org/discover-loveland/729/downtown/
http://www.facebook.com/326253837479758/posts/1057546944350440


Page	Impressions

Video	Performance

VIEW	METRICS VIEWING	BREAKDOWN
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PAGE	IMPRESSIONS,	BY	DAY

ORGANIC VIRAL

IMPRESSIONS	METRICS TOTALS

Organic	Impressions 122,632

Viral	Impressions 32,380

Total	Impressions 155,012

Users	Reached 60,668

Total	Impressions	decreased	by

47.6%
since	previous	month

436
TOTAL	VIEWS

188
ORGANIC	FULL

248
ORGANIC	PARTIAL

100%
ORGANIC	VIEWS

0%
PAID	VIEWS

4%
CLICK	PLAYS

96%
AUTO	PLAYS



Audience	Engagement
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AUDIENCE	ENGAGEMENT,	BY	DAY

REACTIONS COMMENTS SHARES

ACTION	METRICS TOTALS

Reactions 1,708

Comments 121

Shares 272

Total	Engagements 2,101

Total	Engagements	decreased
by

60.7%
since	previous	month



Demographics

PAGE	FANS PEOPLE	REACHED PEOPLE	ENGAGED

BY	AGE BY	GENDER

Women	between	the	ages	of	35-44	appear	to	be	the	leading	force	among	your	fans.

TOP	COUNTRIES

United	States 5,624

Mexico 17

India 11

United	Kingdom 10

Italy 9

TOP	CITIES

Loveland,	CO 2,071

Fort	Collins,	CO 582

Greeley,	CO 233

Johnstown,	CO 120

Denver,	CO 111

Facebook	Pages	Report	|	6	of	7

13-17 0.3%

18-24 5.3%

25-34 20.3%

35-44 27.3%

45-54 22.4%

55-64 15.9%

65+ 8.5%

75.8%
FEMALE

24.2%
MALE



Facebook	Stats	by	Page

Facebook	Page
Total

Fans

Fan

Increase

Posts

Sent
Impressions

Impressions	per

Post
Engagements

Engagements

per	Post

Link

Clicks

Visit	Loveland	Colorado 5,780 0.82% 63 155,012 2,461 2,101 33.3 165

Facebook	Pages	Report	|	7	of	7



Twitter	Profiles	Report
for	VisitLovelandCO

Mar	01,	2017	-	Mar	31,	2017

The	Twitter	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Twitter	accounts	using	a	blend	of

Twitter's	metrics	and	proprietary	metrics	of	our	own.



Twitter	Activity	Overview

14,212
Organic	Impressions

266
Total	Engagements

19
Link	Clicks

Audience	Growth
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AUDIENCE	GROWTH,	BY	DAY

NEW	FOLLOWER	ALERTS ACTUAL	FOLLOWERS	GAINED

FOLLOWER	METRICS TOTALS

Total	Followers 1,513

New	Follower	alerts 21

Actual	Followers	gained –

People	that	you	followed –



Posts	&	Conversations
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MESSAGES	PER	DAY

RECEIVED SENT

SENT/RECEIVED	METRICS TOTALS

Tweets	sent 58

Direct	Messages	sent –

Total	Sent 58

The	number	of	messages	you
sent	increased	by

3.6%
since	previous	month

Mentions	received 20

Direct	Messages	received –

Total	Received 20

The	number	of	messages	you
received	decreased	by

70.6%
since	previous	month



Your	Content	&	Engagement	Habits

SENT	MESSAGE	CONTENT YOUR	TWEETING	BEHAVIOR

Twitter	Profiles	Report	|	3	of	6

58
TWEETS	SENT

0
PLAIN	TEXT

1
PAGE	LINKS

57
PHOTO	LINKS

10%
CONVERSATION

90%
UPDATES

25%
NEW	CONTACTS

75%
EXISTING	CONTACTS



Audience	Engagement
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ENGAGEMENT	COUNT

REPLIES RETWEETS LIKES TWEETS	SENT

ENGAGEMENT	METRICS TOTALS

Replies 3

Retweets 13

Retweets	with	Comments 5

Likes 83

The	number	of	engagements
decreased	by

9.8%
since	previous	month

Engagements	per	Follower 0.2

Impressions	per	Follower 9.4

Engagements	per	Tweet 4.6

Impressions	per	Tweet 245.0

Engagements	per	Impression 1.9%

The	number	of	impressions	per
Tweet	decreased	by

15.4%
since	previous	month



Audience	Demographics

FOLLOWERS	BY	AGE FOLLOWERS	BY	GENDER

Women	between	ages	of	35-44	appear	to	be	the	leading	force	among	your	recent	followers.

Twitter	Profiles	Report	|	5	of	6

18-20 0%

21-24 3.5%

25-34 22.4%

35-44 38.8%

45-54 24.7%

55-64 9.4%

65+ 1.2%

51%
FEMALE	FOLLOWERS

49%
MALE	FOLLOWERS



Twitter	Stats	by	Profile

Twitter	Profile
Total

Followers

Follower

Increase

Tweets

Sent
Impressions

Impressions

per

Follower

Engagements
Engagements

per	Follower
Retweets Clicks

@VisitLovelandCO 1,513 – 58 14,212 9.39 266 0.18 13 19

Twitter	Profiles	Report	|	6	of	6
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