






Facebook	Pages	Report

for	Visit	Loveland	Colorado

Sep	01,	2016	-	Sep	30,	2016

The	Facebook	Report	gives	you	insight	on	all	social	activity	across	your	Facebook	accounts	using	a	blend	of	Facebook

Insights	and	proprietary	metrics	of	our	own.



Facebook	Activity	Overview

22),0*+
IMPRESSIONS

3,)20
POST	ENGAGEMENTS

)22
LINK	CLICKS

Audience	Growth

Facebook	Pages	Report	,	1	of	*

1

S-PT

2 3 ) . 6 * / + 1 0 1 1 1 2 1 3 1 ) 1 . 1 6 1 * 1 / 1 + 20 2 1 22 23 2) 2. 26 2* 2/ 2+ 30

- )

- 2

0

2

)

6

LIKES	BREAKDOWN,	BY	DAY

ORGANIC	LIKES UNLIKES

Total	Fans 5,054

0rganic	Likes 62

1nlikes 21

2et	Likes 41

AUDIENCE	GROWTH	METRICS TOTALS Total	fans	increased	by

0.+3
since	previous	month



Publishin2	Behavior
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POSTS,	BY	DAY

POSTS	SENT

Photos 55

Videos 3

Posts 4

Total	Posts 65

PUBLISHING	METRICS TOTALS The	number	of	posts	you	sent

decreased	by

)..3
since	previous	month



Top	Posts,	by	En2a2ement

Visit	Loveland	Colorado

4oodnight	Loveland.	53	Photo6	7ick8s	Photography

9Post:	

1,26* /+ 10.03 1.,3*.

Visit	Loveland	Colorado

Pastels	on	.th,	Loveland,	C0	is	a	community-wide	festival	that	transforms

.th	Street	in	7owntown	Loveland	into	a	spectacular	sidewalk	gallery.

;rtists	create	beautiful	pieces	right	on	the	sidewalk	using	brightly	colored

pastels.	<oin	us	for	this	FR--,	family-friendly	art	event	this	weekend.

http6==www.visitlovelandco.org=event=pastels-on-.th=

Pastels	on	.th	-	Visit	Loveland

9Post:	

123 1) /.03 ),**.

Visit	Loveland	Colorado

From	leaf-peeping	and	pumpkin	patches	to	arts	and	0ktoberfest,	Loveland

is	a	can8t-miss	;utumn	destination.	www.>eidiTown.com	shares	her

inside	secrets	on	how	best	to	e?perience	the	season.

http6==www.visitlovelandco.org=2016=0+=e?perience-loveland-colorado-

autumn=

Visit	Loveland	Colorado

9Post:	

1*0 6 *.03 ),+2)

Visit	Loveland	Colorado

Lively	fall	events,	magnificent	fall	foliage	and	seasonal	favorites	make	it

easy	to	fall	in	Loveland.	Read	our	top	picks	for	Loveland	this	fall.

@visitloveland	@fall	http6==www.visitlovelandco.org=2016=0+=top-picks-

loveland-fall-pumpkins-leaf-peeping-hockey-halloween=

Top	Picks	in	Loveland	this	Fall6	From	Pumpkins	and	Leaf	Peeping	to

>ockey	and	>alloween	-	Visit	Loveland

9Post:	

+ A 6..3 30/
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Post Reactions Comments En2a2ement Reach

September	1/,	2016	66))	pm

September	0+,	2016	3636	pm

September	0*,	2016	11620	am

September	13,	2016	+6.3	am



Pa2e	Impressions

6ideo	Per7ormance

6IEW	METRICS 6IEWING	BREAKDOWN
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PAGE	IMPRESSIONS,	BY	DAY

PAID ORGANIC 6IRAL

0rganic	Impressions 180,995

Viral	Impressions 45,590

Paid	Impressions 9,696

Total	Impressions 224,089

Users	Reached 45,488

IMPRESS IONS 	METRICS TOTALS Total	Impressions	decreased	by

1+..3
since	previous	month

.
TOTAL 	6 I EWS

1
ORGANIC	FULL

)
ORGANIC	PARTIAL

1003
ORGANIC	6IEWS

03
PAID	6IEWS

203
CLICK	PLAYS

/03
AUTO	PLAYS



Audience	En2a2ement

Facebook	Pages	Report	,	.	of	*

1

S-PT

2 3 ) . 6 * / + 1 0 1 1 1 2 1 3 1 ) 1 . 1 6 1 * 1 / 1 + 20 2 1 22 23 2) 2. 26 2* 2/ 2+ 30

0

20 0

)0 0

6 0 0

/0 0

AUDIENCE	ENGAGEMENT,	BY	DAY

REACTIONS COMMENTS SHARES

Reactions 2,492

Comments 165

Shares 565

Total	En2a2ements 5,420

ACTION	METRICS TOTALS Total	-ngagements	increased	by

..)3
since	previous	month



Demo2raphics

PAGE	FANS PEOPLE	REACHED PEOPLE	ENGAGED

BY	AGE BY	GENDER

Comen	between	the	ages	of	3.-))	appear	to	be	the	leading	force	among	your	fans.

United	States 4,925

De?ico 12

India 10

1nited	Bingdom 4

Italy 4

Loveland,	CO 1,480

Fort	Collins,	C0 504

4reeley,	C0 220

<ohnstown,	C0 115

7enver,	C0 94
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Facebook	Stats	by	Pa2e

Visit	Loveland	Colorado .,0.) 0./63 63 22),0*+ 3,..* 3,)20 .).3 )22
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Twitter	Profiles	Report

for	VisitLovelandCO

Sep	01,	2016	-	Sep	30,	2016

The	Twitter	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Twitter	accounts	using	a	blend	of	Twitter's

metrics	and	proprietary	metrics	of	our	own.



Twitter	Activity	Overview

(,()6
ORGANIC	IMPRESSIONS

160
TOTAL	ENGAGEMENTS

1(
LINK	CLICKS

Audience	Growth

Twitter	Profiles	Report	*	1	of	6

1

S+PT

2 3 , - 6 . ) ( 1 0 1 1 1 2 1 3 1 , 1 - 1 6 1 . 1 ) 1 ( 20 2 1 22 23 2, 2- 26 2. 2) 2( 30

0

1

2

3

,

AUDIENCE	GROWTH,	BY	DAY

NEW	FOLLOWER	ALERTS ACTUAL	FOLLOWERS	GAINED

Total	Followers 1,422

/ew	0ollower	alerts 33

1ctual	0ollowers	gained 15

People	that	you	followed 16

FOLLOWER	METRICS TOTALS Total	followers	increased	by

1.12
since	previous	month



Posts	0	Conversations

Twitter	Profiles	Report	*	2	of	6
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MESSAGES	PER	DAY

RECEI1ED SENT

Tweets	sent 61

3irect	4essages	sent 2

Total	Sent 61

SENT3RECEI1ED	METRICS TOTALS The	number	of	messages	you

sent	increased	by

3.,2
since	previous	month

4entions	received 14

3irect	4essages	received 1

Total	Received 15

The	number	of	messages	you

received	decreased	by

,6.,2
since	previous	month



Your	Content	0	En4a4ement	Ha5its

SENT	MESSAGE	CONTENT YOUR	TWEETING	BEHA1IOR
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Audience	En4a4ement

Twitter	Profiles	Report	*	,	of	6
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ENGAGEMENT	COUNT

REPLIES RETWEETS LIKES TWEETS	SENT

Replies 1

Retweets 7

Retweets	with	Comments 5

Li5es 48

ENGAGEMENT	METRICS TOTALS The	number	of	engagements

decreased	by

,(.22
since	previous	month

+ngagements	per	0ollower 9:1

6mpressions	per	0ollower 8:9

+ngagements	per	Tweet 2:6

6mpressions	per	Tweet 163:8

+ngagements	per	6mpression 1:6;

The	number	of	impressions	per

Tweet	decreased	by

,0.,2
since	previous	month



Audience	Demo4raphics

FOLLOWERS	BY	AGE FOLLOWERS	BY	GENDER

7omen	between	ages	of	3--,,	appear	to	be	the	leading	force	among	your	recent	followers.

Twitter	Profiles	Report	*	-	of	6
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Twitter	Stats	5y	Pro<ile

9VisitLovelandCO 1,,22 1.12 61 (,()6 ..02 160 0.11 ) 1(
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Instagram	Profiles	Report	

for	visitlovelandco

Sep	01,	2016	-	Sep	30,	2016

The	Instagram	Profiles	Report	gives	you	insight	on	all	social	activity	across	your	Instagram	accounts	using	a	blend	of

Instagram	metrics	and	proprietary	metrics	of	our	own.



Top	Instagram	Posts

Audience	Growth

@visitlovelandco

1$1	%ngagements

@visitlovelandco

161	%ngagements

@visitlovelandco

1&$	%ngagements
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AUDIENCE	GROWTH,	BY	DAY

FOLLOWERS	GAINED

Total	*ollowers 3,099

*ollowers	+ained 188

People	that	you	*ollowed 6

FOLLOWER	METRICS TOTALS Total	followers	increased	by

6.',
since	previous	month

Instagram	Profiles	Report	-	1	of	6



Pu0lishing	Behavior
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MEDIA	PER	DAY

MEDIA	SENT

Photos 61

.ideos 1

Total	/edia 63

PUBLISHING	METRICS TOTALS The	number	of	media	you	sent

increased	by

10.',
since	previous	month

Instagram	Profiles	Report	-	2	of	6



Out0ound	Hashtag	Per2ormance

MOST	USED	HASHTAGS

0visitloveland '6

	

0lovelandco 26

	

0coloradolive 12

	

0visitcolorado 11

	

0fall 10

	

0colorado (

	

0loveland (

	

0lovebeerculture 6

	

0nature 6

	

0art '

	

MOST	ENGAGED	HASHTAGS

0visitloveland 2,'')

	

0lovelandco )11

	

0nature 6')

	

0visitcolorado '()

	

0coloradolive '6'

	

0colorado '1)

	

0loveland 3)3

	

0fall 3'(

	

0fallinloveland 3&'

	

0craftbeer 2$2
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Audience	Engagement
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AUDIENCE	ENGAGEMENT,	BY	DAY

LI3ES	RECEI4ED COMMENTS MEDIA	SENT

1i2es	Received 5,683

3omments	Received 61

Total	Engagements 5,635

ENGAGEMENT	METRICS TOTALS The	number	of	engagements

increased	by

10.),
since	previous	month

%ngagements	per	*ollower 176

%ngagements	per	/edia 8376

The	number	of	engagements	per

media	increased	by

0.&,
since	previous	month

Instagram	Profiles	Report	-	&	of	6



Top	In2luencers	Engaged

Instagram	Profiles	Report	-	'	of	6

@@visitcoloradovisitcolorado

10191019		FollowersFollowers

@@paige0edsunpaige0edsun

67896789		FollowersFollowers

@@todoverdetodoverde

67396739		FollowersFollowers

@@0rewwithavi0rewwithavi::

67196719 		FollowersFollowers

@@sidecar;cinesidecar;cine::

17891789		FollowersFollowers



Instagram	Stats	0<	Pro2ile

visitlovelandco 3,0)) 6.', 1$$ 63 & &,63& (3.6 1.'0
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Visit Loveland



pieces of coverage: online readership: estimated coverage views:

social shares:

 SUMMARY



 HIGHLIGHTS



Sep 7 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



2.2K


19


22


18

 PR Value: $498

http://www.colorado.com/articles/harvest-fun-fall-farm-activities-colorado
http://www.colorado.com/articles/harvest-fun-fall-farm-activities-colorado
http://www.colorado.com/articles/harvest-fun-fall-farm-activities-colorado
http://www.colorado.com/articles/harvest-fun-fall-farm-activities-colorado
http://www.colorado.com/articles/harvest-fun-fall-farm-activities-colorado


Sep 8 2016

 PR Value: $12,000



Sep 11 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



23

http://www.atasteofkoko.com/9-top-fall-activities-in-colorado/
http://www.atasteofkoko.com/9-top-fall-activities-in-colorado/
http://www.atasteofkoko.com/9-top-fall-activities-in-colorado/


Sep 11 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



40


1

http://tripreporter.co.uk/sylvan-dale-dude-ranch-colorado/
http://tripreporter.co.uk/sylvan-dale-dude-ranch-colorado/


Sep 12 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



1

http://nocolifestyle.com/fun-things-to-do/
http://nocolifestyle.com/fun-things-to-do/


Sep 12 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



2

http://tripreporter.co.uk/loveland-colorado-americas-sweetheart-city/
http://tripreporter.co.uk/loveland-colorado-americas-sweetheart-city/


Sep 14 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



390

 PR Value: $14,250

http://www.mountainliving.com/The-Heidi-Guide/Fantastic-Unique-Fall-Outings-in-the-Rockies/
http://www.mountainliving.com/The-Heidi-Guide/Fantastic-Unique-Fall-Outings-in-the-Rockies/
http://www.mountainliving.com/The-Heidi-Guide/Fantastic-Unique-Fall-Outings-in-the-Rockies/


Sep 15 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



13

 PR Value: $37,089

https://www.thestar.com/life/travel/2016/09/15/what-its-like-cycling-through-colorado.html
https://www.thestar.com/life/travel/2016/09/15/what-its-like-cycling-through-colorado.html


Sep 15 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



11

 PR Value: $74,178

https://www.thestar.com/life/travel/2016/09/15/where-to-get-the-best-drinks-in-colorado.html
https://www.thestar.com/life/travel/2016/09/15/where-to-get-the-best-drinks-in-colorado.html


Sep 15 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



50


1

 PR Value: $111,267

https://www.thestar.com/life/travel/2016/09/15/colorado-bike-tour-focuses-on-breweries-and-distilleries.html
https://www.thestar.com/life/travel/2016/09/15/colorado-bike-tour-focuses-on-breweries-and-distilleries.html


Sep 15 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:

 PR Value: $4,850

https://soundcloud.com/chad-peterson-14/visit-loveland-cindy-mackin-september-12th-2016
https://soundcloud.com/chad-peterson-14/visit-loveland-cindy-mackin-september-12th-2016


Sep 15 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



8

http://blog.beer52.com/?p=3293
http://blog.beer52.com/?p=3293


Sep 15 2016

 PR Value: $27,489



Sep 15 2016

 PR Value: $9,163



Sep 15 2016

 PR Value: $13,475



Sep 23 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



1

http://www.chelsea-bird.com/www.chelsea-bird.com/2016/9/23/10-fall-activities-to-do-in-colorado
http://www.chelsea-bird.com/www.chelsea-bird.com/2016/9/23/10-fall-activities-to-do-in-colorado


Sep 25 2016

 PR Value: $609



Sep 26 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:



2.4K


10

http://www.coloradokidsconnection.com/colorado-fall-activities-pumpkin-patches-and-you-pick-locations/
http://www.coloradokidsconnection.com/colorado-fall-activities-pumpkin-patches-and-you-pick-locations/


Sep 27 2016

(est.) monthly visits:

(est.) coverage views:

domain authority:

http://www.colorado.com/videos/fall-fun-loveland
http://www.colorado.com/videos/fall-fun-loveland

