
 

 

MEETING DATE:  June 17, 2015 

 

TO:   Community Marketing Commission 

FROM:   Cindy Mackin, Visitors Services Coordinator 

 

TITLE:    June 17, 2015 CMC Update 

__________________________________________________________ 

SUMMARY: This is a monthly update to the CMC for the month of May   

____________________________________________________________ 

 

This position was created with the vision to establish and promote Loveland as a world-class 

destination for art, leisure and business through the implementation of the Destination Loveland 

Strategic Plan.  Over the last month, the following has been accomplished: 

 

Lodging Tax –  In May 2015, we collected $63,526.92 in lodging tax, an 13%  increase from 2014. 

Overall we have collected $295,989.65 to date and are trending at 8% up over LY.   

 

Visitors Center  - The Visitors Center sales were up significantly for the month of May: $6188.85 in 

2015 compared to $4954.62 in 2014, a 25% increase. The Visitors Center traffic experienced an 14%  

increase for the month. 2015 saw 2,234visitors vs. 1,967 in 2014.  Staff took the initiative and has 

established a mobile transaction center for sales allowing the Visitors Center to sell merchandise at 

trade shows and booths.  Beata spearheaded the effort by working with our finance department and 

although we cannot carry everything at the booths, the ability to have and sell merchandise has 

translated into even MORE sales  and visitation to thethe Visitors Center.  Several people this past 

weekend mentioned that they saw the booth but went to the Visitors center because they did not have 

their size at the booth but bought at the VC!  A big thanks to our volunteers and staff at the VC for 

helping Beata staff these booths! 

                      
                          

PR/Social Media  - see attached report.  

 

Website – See below for website analytics.  

VisitLovelandCO  
Report for the Month of May 

Sessions 

+ 11% 

Pageviews 

+ 20% 

Avg Time On Site 

+ 13% 

Sessions Up, Higher Than 12-Month Monthly Average 



Sessions were up 11% from the previous month to 8,873 sessions. That's above your 8,616-

session monthly average for the last 12 months. Organic search drove the rise in traffic, growing 

11% to 6,545 sessions. 

Last month, your site's total pageviews increased 20% to 18,960. Similarly, your pages per 

session rose 8% to 2.1, which is equal to your monthly average over the past year. 

On average, users spent 15.3 minutes on your Weddings & Celebrations page last month, making 

it the most improved for time spent on any given page for your site. Users' average duration on 

your Kids Activities page, however, was 24.2 minutes shorter than the month of April at 20 

seconds - the biggest decrease of any page. 

There were more unique users last month (up 11% to 7,745). That's also more than the same 

month a year ago when your site had 6,108. 

 
Staff contines to update the new website which is set to launch at the end of June.  An Update with 

visual presentation will be given at the June CMC meeting. 

 

 

E-Newsletter - The May issue of the Visit Loveland newsletter focused on  Summertime in Loveland 

including the Summer Top 5, Outdoor entertainment and schedules with links, Introduction to the Pro 

Challenge and promoting our sponsored events including Rock n Western, and the Front Range Rally.  

We will be working on featuring a feature hotel of the month in our newsletter starting in June.  Our 

distribution keeps growing but please share and Sign up today at www.visitlovelandco.org.  
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Summer Events:  Visit Loveland has been very BUSY lately with events – We have been minor 

sponsors of SEVERAL local destination and community events including: 

Rock N Western Rendezvous – This was an event at the ranch sponsored by American Cowboy and the 

Colorado Lottery.  Easton Corbin was the headliner and it took place May 30-31.  The event also featured 

a professional BBQ contest and WRCA Rodeo.  Of the 180 people that were surveyed at our booth 34 of 

them were from out of state and of the Colorado residents, 43 different cities were represnted.  We do not 

have official attendance numbers but the concert was not sold out.  Staff manned a booth and sold 

merchandise from the Visitors Center and handed out promotional items in exchange for visitors 

completing a demographic survey. 

 

Hot Cars Cool Nights: This event took place downtown Loveland on June 6th, Visit Loveland helped 

sponsor by providing PR and Social Media aid.  The event was well attended and some stores even 

reported 30% increases for the day!  Visit Loveland once again manned a booth and sold merchandise and 

gathered demographic information and emails for future email blasts and newsletters.   

 

Pro Cycling Challenge – Staff continues to attend meetings on the Pro Challenge and to work with the 

USAPCC PR staff in order to send them correct messages and imaging to help promote Loveland.  Staff 

met with the Pro Challenge on Sunday,  June 7th for  4 hours to get footage for our 90 second vignette and 

human interest story that will appear on race day on NBC.  Fyn PR and staff coordinated the shoot and 

got some amazing footage and local interviews of olympic trainers and riding groups at Devil’s backbone, 

Hwy 34, Benson Sculpture Garden and Lake Loveland.  NBC will edit the footage and create the 90 

second vignette, but Visit Loveland will receive the footage to use at their disposal!  Very exciting! 

 

          
 

FAM TOUR MANIA! -  Visit Loveland has hosted a plethora of  International FAM tours as of late.  

Over the last month, The Colorado Toursim Office CTO has asked us to host a group of 15 Panamanians, 

2 different groups of Chinese delegates including media and tour operators, the CTO German Rep and a 

German Media FAM.  We have customized according to their interests highlights include Shopping at the 

Outlet malls, Benson Sculpture Garden and Horseback riding with the cowboys.  These FAM tours led to 

very productive meetings at the International Pow Wow in Florida in Early June.   

 

 

    
 

 

 



IPW  International Pow Wow 2015 –  

 

Staff was once again invited to be in the State of Colorado’s booth at the largest tourism and travel 

trade show in the US, The International Pow Wow or IPW for their annual conference May 30 – June 

4th in Orlando, Fla.  This was the most well attended and successful Pow Wow in the history of the 

show.  Over 6500 delegates from 73 countries including 1300 international and domestic travel 

buyers and 500 media from the US and abroad attended the show.  10 destinations throughout the 

state were represented in the  Colorado booth this year Loveland and Fort Collins were a part of the 

group.  In order to maximize our meetings and coverage to Northern Colorado.  For the first time 

Loveland and Fort Collins co-op’d  marketing pieces and one sheets essentially doubling our media 

and meeting coverage (see below)  Loveland sat in over (50) 15 minute meetings with the state over 

the 3 day marketplace.  Loveland was also represented in the states booth redesign for the CTO 

Colorado Tourism Office and has a 5 ft wide by 10 foot color panel of Loveland as part of their 

permanent booth structure that will go all over the world with the State! (See Below) 

Staff returned with many leads and received positive feedback from the cooperative marketing effort.  

Staff also worked to coordinate more hotels with receptive operator Rocky Mountain Holiday tours in 

order to further sell Loveland! Staff will be working with the state in the upcoming months to follow 

up on travel and media leads generated from the show. 

 

                      
 

                       



 
 



 


